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Note: No additional answer sheets will be provided.

Part – A 

Max. Marks: 10

Answer all the QUESTIONS

1. Write about Indian Marketing Environment.

2. Mention the Components of Modern Marketing Information System.

3. Identify different Market Segments.

4. What is Market Testing?

5. What is Pricing?

6. Write about rural marketing.

7. Mention different types of retailers.

8. How to respond for Competitor’s price changes?

9. Explain Commercialization.

10. Write briefly about Mass Marketing.
Part – B 

Max. Marks: 50

Answer any Five. All questions carry equal marks.
1. Compare and contrast the following:




       


a)
Exchange Vs transactions


b)
Production concept Vs product concept
2. a) Explain briefly the concept of Market Segmentation and Market Targeting.   

    b) Discuss briefly the basis for market segmentation for the small car market in India. 
3. a) Elucidate various methods of sales forecasting.





    b) Describe various components of marketing information system.

4. a) Explain the product life cycle






      

    b) A new model has been introduced by a motorcycle manufacturing company. Discuss briefly the appropriate strategies to be adopted at each of the four stages of Product Life Cycle.
5. Explain with examples the various pricing strategies in detail.

6. What are the various functions performed by Market Channels?

7. a. What is "non-store retailing"? Give some examples.



    b. What do you understand by Direct marketing?
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